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resizing advert arfweork alire

When resizing advert artwork, it is important to follow these guides to ensure the Swim Free / Swim4Life brand is applied correctly.
It's important that the colours are not changed and that additional colours are not used. These guidelines apply to all variations of adverts.

Sometimes you will be able to
resize existing artwork to fit a
desired format without very much
alteration. However, when new ad
sizes are very tall or wide, more
significant changes may be required.

Be especially careful to ensure that the logo and
typography don't become very small when resizing
an advert, and be prepared to alter the layout to
maintain their readability.
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Even though an image may be desirable, it is worth Original Correct resizing Incorrect resizing

considering typographic adverts in situations that
are exceptionally narrow.
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